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Erasmus Mundus AssociationErasmus Mundus Association

• Association of students and alumni of Erasmus 
Mundus Master § PhD programmesp g

• Founded in 2006

M b i d i f• Many members are active and stay active for a 
relatively long period of time



Communication with membersCommunication with members

• Coordinator and Team has overall 
responsibility for communication activitiesp y
and deliver (some) content and input

• EMA’s service provider ICUnet AG is• EMAs service provider, ICUnet AG, is 
operational and delivers communication
services

• 4 examples…4 examples… 



Emanate magazineEmanate magazine

2 i t d diti• 2 printed editions pr. year
sent to home adresses of 
members

• News about EMA and 
European HE

• Themes: CulturalThemes: Cultural
differences, climate change, 
dancing, globalisation… 

• Content primarily produced• Content primarily produced
by EMA members

• Purposes: Creating an 
EMA/EM identity, sharing
experiences (positive as 
well as negative)g )



EMA newsletterEMA newsletter

• Appr. 6 editions pr. year

• EMA, announcements, 
EMA news, international 
activities to join

• Content primarily
produced by team, 

i id dservice provider and 
external sources

h f• Purposes: Sharing of 
information



EMA websiteEMA website

• News 
sections
updated
frequently

• Advanced
members’ 
section



EMA on FacebookEMA on Facebook

• 12.471 likes

• Frequently updated

• Photos from EMA events

• EMA announcements

• Various fun stuff (e.g. a 
poem written by an EMA p y
member)

• Purposes: Networking, p g,
building an EMA identity, 
sharing of information



Pecularities of Erasmus MundusPecularities of Erasmus Mundus….

• Practical
information and 
guidance is highly
important

• Communicating• Communicating
academic standards 
and expectations

b h ll ican be challenging



Prospective & newly admitted
students

l d d d bl i f i d• Clear and understandable information and 
guidance on:
– Fees and possibilities for funding
– Career prospectivesp p
– Visa, accomodation and travelling

• Possible media: Personal communication, 
website Facebook student handbook involvewebsite, Facebook, student handbook, involve
current students and alumni…



Current studentsCurrent students

Cl d d t d bl i f ti d id• Clear and understandable information and guidance on:
– Academic standards and expectations: grading system, 

examination forms, academic criteria
– ”Teaching culture”: what is expected from students in the 

classroom and what can students expect from teachers? 
– Career prospectives and possibilities for internshipsp p p p
– Living in the participating countries
– Visa, accomodation and travelling (still needed!)

• Possible media: Personal communication (including
academic staff), student handbook, involve older studentsacademic staff), student handbook, involve older students 
and alumni…



Former studentsFormer students

E id tit b• Encourage a course identity by:
– keeping track of alumni’s career paths and sharing the 
information with the alumni communityy

– enabling class mates to stay in touch and share their life
stories with each other as well as current and prospective
studentsstudents

– updating alumni on the development of the course

• Media: Personal communication, Facebook, newsletter, 
t i l l i i tievents, involve alumni in promotion, course

development and student activities…



Thank you for your attention

asynje@gmail.comasynje@gmail.com
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